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Engagement Dashboard KMC

The Engagement dashboard enables you to discover how your users engage with your
content, so you can track and optimize your content. The dashboard can be used to
explore engagement in different time periods and even compare between different
periods. You can also filter based on a variety of parameters, including location and
category. You can also download a PDF version of the dashboard. To learn more, see
Working with the Engagement Dashboard.

As a reference for analytics terms and definitions, please see the Advanced Analytics
Terminology article.
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The top panel of the Engagement dashboard provides an overview with highlights and
insights on viewers engagement in your account.

e Highlights - Displays a snapshot of the important metrics for the selected timeframe.

e Top videos - Displays the top 3 engaging videos for the selected timeframe. The top
engaging videos are selected based on a unique algorithm that take into consideration
the number of plays, unique viewers, and view period of the video.

¢ Insights - Displays interesting data points about engagement in your account.

Highlights Top Videos See Details Insights
New Employee On-boarding
> 21,967 Piays A “ 89/10 Wed 10, Oct 2018 Peekday
@7 7" CompanyCall Q22018 » 6301 Plays
2 14,024 unigue Viewers 2 N Ao o
i 2 1,065 Unigue Viewers
SalesForce Training © 8,933 Minutes Viewed

© 80,893 Minutes Viewed 3 b

Engagement Metrics Over Time

To explore engagement trends over time, use the graph to review key metrics:

e Number of Player Impressions - Number of times the video was loaded on the
webpage.

e Number of plays - Number of times users clicked play to watch a video

e Number of unique viewers - number of authenticated viewers, all anonymous
viewers will be counted as a single viewer

e Number of minutes viewed - Total duration of video watched by viewers

e Average drop off rate - measured by viewer reaching playback quartiles

Avg. Drop-off reports display the following data for play-through by viewers of your
content:

e 25 per cent play-through - The number of plays that reached 25% of the video

e 50 per cent play-through - The number of plays that reached 50% of the video

e 75 per cent play-through - The number of plays that reached 75% of the video

e 100 per cent play-through - The number of plays that reached 100% of the video

e (Not included in the bar chart below) Play-through Ratio - The percentage of
completed plays. The number of 100% play-throughs divided by the total number of

plays.
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Plays Unique Viewers @ Minutes Viewed Avg. Completion Rate @ Avg.Drop Off Rate @
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@ Plays

v View Details

You can view the data for each metric in daily or monthly granularity. Hover over any
point in the graph to see the detailed data. To change the time period or filter the data,
use the date picker and filter panel at the top of the dashboard. You can also compare
data from different time periods. For more information, see Working with the
Engagement Dashboard.

Select a metric from the View Details dropdown to see a detailed table of the selected
metric over time.

The metrics available are:

Dates

Users

Entries

Playback Context
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Minutes Viewed

Plays Unique Viewers @
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Day v Plays Unique Viewers Minutes Viewed
Aug 28 1516 1,024 2,332
Aug 29 1776 1,044 2,312
Aug 30 2316 988 1,032
Aug 31 3,334 982
Sep01 234 2992
Sep01 4,334 1233 2132
Sep 02 5445 311 2
Sep03 4,995 1,001 1923
Sep 04 4,122 1012 1832
Sep05 2,334 1024 1359
Sep 06 3,221 782 1332
Sep 07 2,334 1,024 2,332
Sep 08 1223 782 532
Sep 09 1554 1,239 2,332
Sep 10 3,554 799 2332
Sep 11 4,554 897 1883
Sep 12 2,334 1,024 1,992
Sep 13 3,223 1239 1783
Sep 14 3443 782 2332
Sep 15 2,332 1024 1783
Sep 16 4,332 1239 1,992
Sep 17 3,221 1,024 2,332
Sep 18 2,877 782 2,332
Sep 19 3,222 1,239 1783
12 > A

Top Videos
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Sep21

g. Completion Rate

Avg. Drop Off Rate @

200

100

Sep26

Drop Off Rate
75%

78%

ShowRows 25 v

The top videos are selected based on a unique algorithm that takes into consideration
parameters such as the amount of plays, unique viewers, and average view period and
scores them in comparison to other videos in the account. In addition to the engagement
score, you can also see the number of plays, unique viewers and average view period for

each video.
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Top Videos
1 New Employee On-boarding
By Amy Lorimer e Jan 9,2018 P 2,112 Plays

2 @~" T CompanyCallQ22018

O £%™ By RonGreenberg ¢ Jan9,2018 » 201 Plays
3 L SalesForce Training

i By Lily Grant e Jan 9,2018 » 201 Plays

=
4 _ HRTraining

By John Sullivan e Jan 9,2018 P 201 Plays

Corporate Annoucement

it By Eric Melody  Jan 9,2018 b 201 Plays

Engagement Funnel

The engagement funnel shows the viewer journey, from discovery to viewing the entire
video. The following metrics are shown in the funnel:

e Player impressions
e Plays

e Plays that reach percent play through - this can be selected by the user.

2

2 1,822 Unique Viewers

2 165 Unique Viewers

2 165 Unique Viewers

2 165 Unique Viewers

2 165 Unigue Viewers

A

How player impressions are leading to engagement?

30,546

Player Impressions

21,967

Plays

6,071

Plays that reached  50% | play-through.

Top Domains

The top domains are ordered by domains that had the most number of plays in the
selected time frame. For each domain the following metrics are available:

e Plays

88% Avg. Completion Rate

76% Avg. Completion Rate

75% Avg. Completion Rate

70% Avg. Completion Rate

68% Avg. Completion Rate

8.9/10

7.7/10

7.4/10

7.2/10

7.1/10
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e Plays distribution - number of plays divided by the total number of plays in the
selected timeframe

e Player impressions

e Player impressions ratio - number of plays divided by number of impressions

e Minutes viewed

e Average drop-off rate - measured by viewer reaching playback quartiles

Top Domains @

5Domains

# Domain Name Plays v Plays Distribution Player Impression  Play Impr. Ratio  Min. Viewed  Avg. Completion Rate
‘e A Ean 4 2997 240/ AQ@an A2

1 2= corpkaltura.com 2,543 24% < 3223 34% 4,883 42%

2 [ ftinkedin.com 2102 22% @ 12% 4332 1722 20%

~ ‘e N aan P Py B 5 e

3 2}~ mediaspace kaltura.com 1,988 22% @ X 2,332 98 2

4 (5 googlecom 1,238 20% @ 1,223 229 992 22
" - . nAnn
A kmckaltura.com 1,010 20% 4 3223 34 882 42

You can also drill down to a specific domain to see all the URLs under that domain and
the same metrics in a more granular view.

You can view the data for each metric in daily or monthly granularity. Hover over any
point in the graph to see the detailed data. Click on the title of the metric in the table to
sort the table based on this metric.

Top Domains / corp.kaltura.com 2

Plays Player Impressions Play Impression Ratio Minutes Viewed Avg. Completion
Rate
2,523 3,223 34% 4,883 win 42%
8,000
4,000
4,000
2,000
Aug28 Sep01 Sep06 Sep11 Sep16 Sep21 Sep26
6 Pages
# Page URL Plays v Player Impressions Play Impression Ratio Minutes Viewed Avg. Completion Rate
1 [7  https://corp.kaltura.com/ 1543 1417 34% 1882 42%
2 [7  https://corpkalt..ions/cloud-tv/ 1,102 1417 34% 1882 42%
3 [7  https://corpkalt..ions/education/ 1,088 1417 34% 1882 42%
4[4 httpsi//corpkalt..ideo-platform/ 987 1417 34% 1882 42%
[7  https://corpkaltura.com/resources/ 556 1417 34% 1,882 42%
] [7  https://corpkaltura.../customers/ 320 1417 34% 1.882 42%
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